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ABSTRACT 

It is observed by some studies that the COVID-19 crisis on business has given huge 

impact to entrepreneurs especially women entrepreneur. Business is shutting down, 

while Malaysian entrepreneurs are not adequately prepared for everything to go 

online. However, some of the entrepreneur may face issue of technophobia or fear of 

technology with negative mindset towards the technology. Hence, the purpose of the 

study is to develop a model of success factors among social media entrepreneur. In 

order to do that the research will identify the requirements of the elements based on 

theory of planned behaviour (TPB) and their relationship in the context of success 

factors entrepreneur. Then the elements needed is modeled and implement in a 

prototype/guidelines of implementation in current social media. The prototype is 

evaluated to validate the model. The model of success factors among social media 

entrepreneur is designed in maintaining business during MCO COVID-19. TPB 

(theory of planned behavior) model used in this study in order to predict the influence 

of individual’s success factors. Lists of success factors involving risk-taking 

propensity, locus of control and knowledgeable. The report will describe the 

elements needed, and implement it in prototype/guidelines in current social media. 

 

1. INTRODUCTION 

1.1 Research Background 

Business have been exposed to many challenges impact from the global pandemic of 

COVID-19. Therefore, entrepreneurs take steps to overcome disruptions to their 

business and look for opportunities or solutions to this crisis. Small and Medium 

Enterprises (SMEs) and macro economy respond in adapting to unpredictable 

environments and strive to change their business models.  Company refuse to adopt 

technology entirely in business they will continue to left behind. This research aims to 

examine the experiences of successful social media entrepreneurs on the 

transformation they have been focused and which technology used as a method to 

overcome the disruption problem of the COVID-19 crisis. Each individual has 

different way to success and ability to sustained entrepreneurship (Boyd Cohen, 

2007). Nowadays, most of entrepreneur use social media platforms and application 

tools to run their business. Marketing through social media is easy for small scale 
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entrepreneurs to promote their product, to extend their marketing reach afford-ably 

and to build community with customers (Valentina Della Cortel, 2015). Since 

entrepreneur has shown that they strongly depend on using social media to find better 

opportunities and reluctant to take advantage on social media for purpose of building 

relationship, they might have different perception about social media that embracing 

the potential benefits.  

 

Movement Control Order (MCO) started since 18
th

 March 2020. The Prime 

Minister of Malaysia, Tan Sri Muhyiddin Yassin live on television announced that 

government officially declared a movement control order under the Prevention and 

Control of Infectious Diseases Act 1988 and the Police Act 1967. Malaysia prime 

minister stated that Malaysia economy is estimated to drop by MYR 2.4 billion every 

day during the MCO, a total of MYR 63 billion  (Vlaanderen, 2020), this is because 

many business has not allowed to operations during MCO. The implementation and 

extension of the Movement Control Order (MCO) have greatly affected the 

performance of the Malaysia’s economy.Malaysia’s gross domestic product (GDP in 

year 2020, according to the Ministry of Finance Malaysia have shrank by 5.6%, 

leading to a lowest contraction since the 1998 Asian Financial Crisis (Anand, R., 

2021) 

 

1.2 Problem Statement 

 

1.2.1 Businesses in Malaysia are shutting down 

The impact of COVID-19 crisis on domestic and international economic activity is  

completely shut down, 15,000 private sector recorded have been laid off since March 

2020 due to employers' failure to survive (Anwar, 2020). Many countries have been 

lock-downs to prevent the COVID-19 cases, including the closure shopped and 

worldwide education centrers, while 90% of the airline industry and cruise ships 

stopped operations. These measures have simultaneously disrupted business global 

supply chain, economists emphasize that within of this pandemic constraint, in less 

than three months the world can fell into a global recession (Danway, G., 2020). 

Malaysia introduced The Malaysian Government Movement Control Order (MCO) to 

address the outbreak of the COVID-19 pandemic. Partial lock down taken by the 

Malaysia government including of all business premises closed except for food 
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supplier such restaurant and prohibit the religious gathering (Dilip Kumar, M., 2006); 

Prime Minister’s Office of Malaysia, 2020).  Travelling overseas is also not allowed 

and foreigners are prohibited from entering Malaysia. Therefore in a situation where 

the pandemic crisis has changed the way business has dramatically changed, 

entrepreneurs or companies depends on technology to self-survival (Abebe, 2014)  

 

1.2.2 Social media allocate of time  

Many business owners believe that they need to spend a lot of time and effort for 

social media, when they need to update frequently on media pages, reply to comments 

and provide great content. Social media is where customers are socially involved, 

generated content by the user giving influence to the customers. Therefore, following 

unsatisfied customers or providing them solution will directly impact to the success of 

the business(Nadaraja & Yazdanifard, 2013). Previous studies shows that during the 

MCO, 61% of Malaysians between the ages of 16 and 64 used the shopping app 

through their mobile phones to shop and 90% of this age group made purchases from 

website their visits (Md Lukmanul Hakim, 2021).However, most social media 

entrepreneurs fail to create a well -received business and compete in the market due to 

poor performance in providing their long-term commitment and attention, including 

of responding to customer demand and providing after sales service. 

 

1.2.3 Malaysian entrepreneurs are not adequately prepared 

According to a study conducted during the COVID-19 pandemic from European 

family firms, it was found that cultural change abnormalities occur, as a crisis could 

be good for someone in terms of productivity improvements, yet some cause 

difficulty or burden to someone. This COVID-19 pandemic has caused huge crisis to 

the world due to shock with its unknown timing and effects (Perrow, 1984). 

Therefore, quick technology transformation, Ernst & Young PLT (EY) has revealed 

that Malaysian entrepreneurs are not adequately prepared to move to a more digital-

enabled work environment. During the MCO, most companies (83% large and listed 

companies; 84% Small and Medium Enterprises (SMEs) experienced problems with 

on-line connectivity including communication with their suppliers and customers in 

addition to infrastructure issues (Bernama, 2021). These companies need to improve 

further, digital transformation and the adoption of technological processes and 

systems in preparation for this new normal digital environment.  

https://link.springer.com/chapter/10.1007/978-3-030-29739-8_7#CR34
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1.2.4 Technophobia 

Some of the entrepreneur may face issue of technophobia (Siti Masayu, A. R., 2016) 

or fear of technology because entrepreneur has negative mindset towards the 

technology. This situation causes individuals to not really understand about the 

benefits of technology to them. However, the impact of the COVID-19 crisis on 

business has given depression to entrepreneurs and huge impact on their life 

satisfaction is getting worse. Technophobia is defined from the response of 

individuals who experience anxiety or irrational fear to new stimuli in form of 

technology that will change the way they perform their normal tasks or routines 

(Koul, S., & Eydgahi, A., 2019). These technophobia become a problem to 

organizational success, implementing new technology becomes a challenge to them 

because they more comfortable continuing normal routines. In the U.S an estimated 

20% to 30% of people suffer from technophobia (Celaya, 1996), but it is possible that 

there are also Malaysian people who are classified as technophobia, many businesses 

fails or has no improvement because they avoid to adopt new technology in business. 

Individual gender and age have a moderate association with technophobia (Gilbert et 

al., 2003) 72% of total female entrepreneurs is more feeling suffered than 56% male 

entrepreneurs, it can be seen in terms of their lower business income results (Stephan 

et al., 2020). Although male entrepreneurs were also facing their life satisfaction 

affected similarly to female entrepreneurs during COVID-19 crisis, female 

entrepreneurs felt the long-term opportunity for them to grow in business after the 

crisis was less than the higher confidence that male entrepreneur have about their 

business recovery after the MCO.  

 

1.3 Purpose And Objective Of Research 

1) The purpose of the study is to develop a model of success factors among social 

media entrepreneur. 

2) To identify the requirements of the elements in theory of planned behaviour 

(TPB) and their relationship in the context of success factors entrepreneur. 

3) To model the elements needed and implement it in prototype/guidelines of 

implementation in current social media and design a model of success factors 

Malaysian entrepreneur in maintaining business during MCO COVID-19  

4) To validate the model by evaluating the prototype. 
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1.3.1 Research Questions 

1) What are the success factors that motivate the social media entrepreneur 

during MCO COVID-19?  

2) How entrepreneurs utilized the technology in businesses to work more 

efficiently and adapt to COVID-19 crisis?   

3) What are the elements of TPB needed in context of success factors among 

social media entrepreneur   

4) How significant the relationship of all the elements of TPB in context of 

success factors among social media entrepreneur?   

5) How the prototype/guideline can be develop to show the success factors of 

entrepreneur social media in maintaining their business during COVID-19 

crisis?   

6) How to evaluate the elements/model in the guideline implemented in the 

prototype? 

 

2. LITERATURE REVIEW 

This study focusing on successful entrepreneurs that using the social media as a 

platform in their business. TPB model is widely used in many studies in order to 

predict of the individual’s success factors influence to adopt an on-line system (Cheng 

et al., 2006; Lee, 2009)Regarding to the previous research this model use to explain 

service quality as the success factor adoption of e-banking system, also incorporate in 

previous research explored factors influencing for healthcare business, where people 

can make use of social media -based health management systems to fill the 

registration, chronic health management, make payment, getting health information 

and more. It Is easier for people to obtain health service only through social media. 

The three main success factors used in this study are Mentor (Tye, M., 2008; Harrison 

K, 2018), Knowledge (Blair, 2002; Tohidinia, Z., & Mosakhani, M., 2010) and 

System (Bell, M., & Omachonu, V., 2011; Brehse, 2016). According to (Kiboro, 

2018; Lian & Yen, 2017) there has been relatively little research on the important 

factors that make an on-line business successful. Usually the previous researcher 

concentrated on a model of entrepreneur network capability focused the role of 

nascent entrepreneurs in managing and developing social network (Song, Y. et al., 

2019), Shu et al. (2018) said there is no model that predict entrepreneur survival 
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based on on-line networks. Hence, it is important to determine of success factors 

among survival social media entrepreneur.  

 

Currently Malaysia are recorded more than 98% are small and medium 

sized businesses (SMBs), but only few of them making survival or recovery 

accounted almost 40% of nation’s GDP. 38% from there are SMBs that digitally 

operation their business using Facebook and October 2020 reported they made 

increased sales compared to before pandemic (Ismail, I., 2021). (Zafar & Khan, 

2013) mentioned most likely a successful entrepreneur is having college 

education, means that a successful entrepreneur comes from among an educated 

people or knowledgeable. (Khajeheian D., 2013) in the study towards a success 

media entrepreneurs are require business knowledge and management skills, in 

business it is necessity to have knowledge in marketing, strategic management and 

planning skills. Blair strongly believed that if a person 'have knowledge' he or she 

will definitely bring benefits to the organization, the advantage of 'knowledge' that a 

person has is very meaningful and exceeds the capabilities of the data and 

organization's information systems (Blair, 2002; Tohidinia, Z., & Mosakhani, M., 

2010). Knowledge sharing requires an intermediary between individuals and bring 

benefits to a group (Reid, F., 2003). Especially in industries that require skills and 

experience, the role of a leader is important to provide appropriate knowledge sharing. 

The growing recognition of knowledge will be faster and the effectiveness to change 

around is through Information Technology (IT) (Huysman & Wulf, 2006). Many 

previous research claimed different perception towards the correlation of between 

TPB and knowledge. Researchers should focus on the elements of TPB such control 

belief to see people's ability to face environmental challenges to continuous 

implement their knowledge sharing (Kuo, F. Y., & Young, M. L., 2008). While 

according to, (Karampour, S., & Bojarpour, M., 2012) emphasized subjective norm is 

greatly influence the factor knowledge sharing among employers. 

 

(Sebora, Lee & Sukasame, 2009) studied success factors among online 

entrepreneur in Thailand, they found that only four factors led to success including 

of locus of control, achievement orientation (ACO), ease of use (EOU) and 

reliability. Locus control can be explained as individual perception of reasons for 

success in life and failures, it is an important aspect to describe individual 
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personality (Phonthanukitithaworn et al., 2019). Locus control can be classified into 

2 categories such as internals where individual believed on their fate, chance and 

luck in life and externals where individual believed the results is depending on 

won effort, found that rural entrepreneur in Malaysia is more concerned with 

externals than internals (Kader et al, 2009). However, some of researchers indicate 

many successful entrepreneurs have high risk-taking propensity (Gelderen, 

Thurik, & Bosma, 2005; Norton & Moore, 2006). (Abdullah et al., 2009) lists of 

success factors involving decision-making ability, commitment, networking, 

tenacity, advancement drive, achievement oriented, managing risk and optimism. 

(Abideen & Salman S., 2011) argued entrepreneur's key of success factors is locus 

of control, risk-taking propensity, tenacity which are very committed to work, 

knowledgeable, experience and skill, desire responsibility, credibility, leadership, 

self-confidence, accountable, capable to sustained intense effort and personal 

value. 

 

2.3 Social Media Entrepreneur (SME) 

Entrepreneur comes from the French word "entreprendre" can be defined as 

individual who has a commitment, effort or take over (Çiçek, B., 2018) while 

according to the Oxford dictionary means individual who runs a business and earns 

profit or loss (Oxford Dictionary English, 2018). There are different perspectives 

regarding the meaning of entrepreneur, some state that an entrepreneur is individual 

who creates value is considered important in society because the values that they have 

been created can make people feels happy and glory (Çiçek, 2015). 

 

Social media has become a trading centre that is commonly used by 

entrepreneurs, for example e-commerce. Entrepreneurs see many opportunities from 

social media, social media allows entrepreneurs to reach the existing customers, 

makes it easier for entrepreneurs to communicate and connect with a group of target 

or regular customers. In addition, entrepreneurs also build customer confidence in the 

product or service offered through social media (Safko, 2010). Content in social 

media is freely created by the users themselves (Bozarth, 2010) For example 

Facebook, users can build their own  content or page with their own name (Comm, 

2010). The following is the record of internet usage in Malaysia, in year 2021, total 

27.43 million internet users and social media users in Malaysia is 28 million users out 
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of 32.57 million total Malaysia's population that was recorded in January 2021 

(Kemp, S., 2021) 

2.4 Malaysia During COVID-19 Outbreak 

The world has now experienced the shock of a contagious disease that can lead to 

death due to severe acute respiratory syndrome, namely coronavirus 2 (SARS-CoV-2) 

or also known as COVID-19. The earlier of COVID-19 disease is come from Wuhan, 

Hubei Province, China. In December 2019 WHO received a report from the Chinese 

government about the virus, then WHO has set up an Incident Management Team 

(MIST) to conduct an immediate investigation to address the spread of COVID-19, 

this is categorized as an emergency because the number of cases is increasing every 

day (Gralinski, L. E., & Menachery, V. D., 2020). It was reported that the disease was 

found from Huanan seafood market, Wuhan. In the market there are a variety of 

exotic foods such as bats, birds and snakes that are believed to carry various types of 

viruses and high potential bacteria. However, Huanan market was closed on 1st 

January 2020 and sealed off by the Wuhan authoorities (Newey, S., 2021) According 

to several studies, bats have 96% has genome sequencing similar to nCoV (Li, H. et 

al., 2020) This disease not only attacks the human respiratory system but also causes 

liver, neurological and gastrointestinal diseases. 

 

COVID-19 cases were reported to be related to patients who had visited the 

Huanan market, but there were COVID-19 cases that were detected to have no history 

of travel to Wuhan (Chan et al., 2020). This rapid spread of COVID-19 becomes 

complicated because this is means that the disease is also transmitted from human to 

human (Li et al., 2020). In April 2020, Malaysia remained the highest COVID-19 

case record in Southeast Asia for almost 2 weeks, with 4817 confirmed case COVID-

19 positive and 77 deaths. This is because in January 2020, 3 Chinese citizens from 

Wuhan entered Malaysia via Singapore, so every day the cases are gradually 

increasing in Malaysia. However, Malaysia reported to WHO that COVID-19 case on 

May 2021, 417,512 confirmed case positive and 1,551 deaths (Anis, M. N., 2021)  

 

There is a gap in this research where so little research has been conducted in 

exploring COVID-19 and what entrepreneurship can do to develop during a pandemic 

(Ratten, V., 2020) It was found that there is no comprehensive guideline for business 

leaders to develop their capabilities in a relevant way and show opportunities for 
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business leaders to innovate using the right strategy to take advantage of the COVID-

19 pandemic situation (Li-Ying, J., & Nell, P., 2020). As a result they cannot see an 

opportunity for a long time. It is often seen that COVID-19 only brings disadvantages 

but some of the literature argued that entrepreneurs taking advantage of   COVID-19 

pandemic situation, for example Blended Sense which is a media technology 

company, founder Abigail Rose has made business changes with cost cutting and 

price model changes ( McGrath et al., 2009) In addition, the government and business 

sectors are also taking advantage of this by restructuring the global supply chain as 

they see there are opportunities for the industry to grow(Manolova et al., 2020).  

 

2.5 Technology and COVID-19 

Even before pandemic crisis, automation  is a trendy way across the industries used 

technology to take the manual labour. Technological advances not only meet aspects 

of human life needs, but technology is also able to change business structure by 

modernizing and developing inventive concepts, solving entrepreneurial problems in 

producing new results to ensure substantial growth in business (Dirican 2015; 

Ransbotham et al. 2018; Sushil 2019). Since the MCO enforced social distancing, 

now people at home and everything is closed, therefore technology is alternative way 

can help them to survive. They can find opportunity such business automation, on-line 

shop, delivery and more and it can also reduce business operating costs and allow 

entrepreneurs to make marketing decisions from home (Fisher et al. 2020; Mohmmed 

et al. 2020). The other benefit that entrepreneurs to adopt technology in business, it is 

able to function quickly and more specifically which means apportunity to change 

from physical product into service (Polas, M. R. H., & Raju, V. 2021;Glavas et al. 

2017; Carter 2018) such bills payment and money transfer only through application 

tools to access bank’s on-line service without having to go to the location. Boston 

create ‘digital clinic’ using app for patients to share their data life experience during 

COVID-19 crisis, so the clinicians will monitor their patient and provide therapy 

skills session because this is best solution to deliver mental health care during this 

crisis (Torous,J. et al., 2020). 

 

2.6 Social Media Entrepreneur and TPB 

Attitude reflects the assessment of individual behavior (Sabah, S., 2016). The attitude 

treated by the individual shows the personality of the individual compared to the 
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social influence that is the subjective norm that brings the will of others (Krueger et 

al., 2000). Individual personal attitudes are constantly changing but can be learned 

(Krueger, Norris F., 2000) 

 

H1 : There is a significant relationship and positive impact on the attitude and 

intention of social media entrepreneur 

Subjective norm and entrepreneur’s intention 

Subjective norm refer to the belief that individual behavior is influenced by 

perceptions given by people’s views. Their effectiveness varies to each individual, for 

example individuals working as entrepreneurs, co -workers are important to them 

other than family. According to arguments from the previous research about this TPB 

model ,the influence of attitude has higher potential on forming individual intention 

rather than subjective norm (Ham, M., Jeger, M., & Frajman Ivković, A., 2015).  

Generally, subjective norms shows weak correlated with the intention. However, 

(Krueger, Reilly, & Carsrud, 2000) proved the results of subjective norms are not 

correlated with intention. The influence of subjective norms are considered are not 

measured accurately. Therefore subjective norms are important to ensure 

entrepreneurs are positively clear with their intention. 

 

H2 : There is a significant relationship and positive impact on the subjective norm and 

intention of social media entrepreneur 

Perceived behavioral control and entrepreneur intention 

Knowing that perceived behavior control is defined as an individual’s 

perception of the difficulty or pleasure felt by an individual to perform a given 

behavior (Ajzen, 1991) According to views from previous research the TPM model 

rate of control over available resources (Ajzen, 2002) For example, entrepreneurs 

decide to adopt technology in business use, because that is only an effective way of 

business and entrepreneurs use social media platforms to the best of their ability to 

maximize benefits. Based on previous studies in varied contexts, suggest that attitude 

and perceived behavioral control has correlation to intentions, therefore when the 

contribution of perceived behavioral control excluded, the  relationship between both 

attitude and intention will not leading to a firm conclusion (Lin et al., 2021) This is 

because perceived behavioral control plays a significant mediator between variable 

https://www.tandfonline.com/doi/full/10.1080/1331677X.2015.1083875
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attitudes and intentions, where as a mediator it use to describe how the predictor lead 

to outcome variable  (Frazier, et al., 2004). 

H3 : There is a significant relationship and positive impact on the attitude and 

perceived behavioral control 

 

H4 : There is a significant relationship and positive impact on the perceived 

behavioral control and intention of social media entrepreneur 

Technology and entrepreneur’s intention  

TPB model can be expanded in various ways with the addition of technology 

variables that also greatly affect the entrepreneur's intention since COVID-19 crisis, 

technology plays an important role in moving business along with other variables 

such as attitude, subjective norm and perceived behavior control (Conner & Armitage, 

1998). 

 

H5 : There is significant influence of technology and social media entrepreneur’s 

intention 

 

3. METHODOLOGY 

 

3.1 Mixed Method Approach 

Mixed method approach used in this study, first of all in this study, literature review 

was done to recover the problems occur regarding of success factors of enterprise 

social media entrepreneurs. Primary data will be decide on type of data in this study. 

Mixed method approach used in this study, first of all in this study, literature review 

was done to recover the problems occur regarding of success factors of enterprise 

social media entrepreneurs. Qualitative approach has been applied as study I to begin 

with this research to answer the research questions :What are the success factors that 

motivate  

the social media entrepreneur during MCO COVID-19? How entrepreneurs utilized 

the technology in businesses to work more efficiently and adapt to COVID-19 crisis? 

The semi-structured interview question is focused on how they make use of 

technology as platform their on-line business towards as high-income societal well-

being during MCO COVID-19. Study II will represent a conducted survey to see the 
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relationship elements of TPB. Implement it in prototype to show the success factors of 

entrepreneur social media in maintaining their business during COVID-19 crisis 
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Small range number 3 to 5 on selected higher performance achievers in enterprise 

social media or crown diamond manager (CDM) using non-probability sampling 

(purposive sampling). There are two perspectives of entrepreneurial success namely 

monetary and non-monetary (Angel, 2018). Monetary perspective is seen in terms of 

profitability, sales growth, business age and number of employees. Successful 

entrepreneurship is seen in terms of business growth (Achtenhagen, 2010), in addition 

the measure of entrepreneurial success is from success in business performance 

(Gottschalk, 2014). Therefore, the focus in this study is social media entrepreneurs 

with higher performance achievers. The respondents for this study are selected among 

the enterprise social media. The range of age of respondents starts from 20 to 55 years 

old. 

 

3.3 Research Instrument 

The instrument used in this study it serves as the most appropriate way to gather data, the 

interview questions was defined with the basis of theory of planned behavior (TPB) model. 

Each of the questions develop modified closely reflect the TPB and suit with the context of 

study. Particularly it blend of open-ended questions that require follow-up why or how 

questions (Adams, W. C., 2015). Twenty five questions has been created in this study, 

including of attitude items contain 14 questions, subjective norm items contain 5 

questions and perceived behavioral control contain 6 questions. The instrument 

should be refined by the research advisor first before proceed to the interview session. 

 

3.4 Data Collection Methods 

For data collection the first primary method is using interview method. During the interview 

the researcher are seeking to gain information from a participant that is sense from their 

experienced (Burns & Grove, 1993). A semi structured interview developed as a guidance 

to the researcher so that the participant were asked the same open-ended question 

based on the topic area of interest.  

 

3.4.1 Individual Interview  

The researcher also used the appropriate prompts technique in order to explore the detail of 

the information. The laddering question were included as well when the researcher want to 

know the detail of the issue being discussed. All the face to face interview session were done 

where the interview takes place between the researcher and the participants in a physical 

location. The interview response were recorded using the phone recorder and the recorded 
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information then transferred to the computer. Each of the interview session lasted 30 to 

40 minutes per session. If there is unclear or any doubt in the information given, the 

researcher will make another appointment with the participant to clear up the 

information.  However, it was found that from the past few years there are some 

researchers are using diverse ways in collecting data, for example by using telephone 

and internet email (Bolderston, A., 2012). Especially at this time the country is 

experiencing an increase in COVID-19, it is highly recommended to prioritize the 

method can physically distancing. 

 

3.4.2 Demographic Characteristics of  Participants 

The selected participants has responsibility such number of employees and at higher 

position in business. The range of age of participants starts from 20 to 55 years old 

and their business should be more than 3 years. Founders declared as highly 

successful founders at least 3 years with 85% work experience (Hojeige, G., 2020). 

According to (forbes), in reality it take years to become the truly successful 

companies (Reynolds, S., 2012).  

 

3.5 Data coding  

A part from that, the data analysis continued with the exploring of the modern 

technology. NVivo is the first software ever built exclusively for qualitative research 

data analysis. At first, the transcribing data were analyse using the thematic 

techniques. Then when the themes identified, the themes was set as a code. The codes 

the put into nodes in the Nvivo 12 for further analysis. The codes are usually follow 

the slice of words, phrases, sentences or even the whole paragraph either if it is from 

interview session or in the documents. The software helps to analyse the content 

analysis and to develop cognitive mapping using the ‘Maps’ application. It is also 

ease the process to analyse and organize the non-numerical data or textual data. 

Basically, the software help to classify, sort, arrange, examine relationship in data and 

combine analysis by linking, shaping, searching and modelling (Siti Uzairiah, 2017). 

Since, the coding is readable by software, NVivo 12 can be considered as an ideal tool 

to facilitate the outcomes. The results from the NVivo 12 analysis were presented in 

the subsequent chapter. 

 

3.6 Research Credibility and Trustworthiness 



LP-SOFTAM-FTSM-2021-043 
 

The instrument may only have needed to employ pilot or member checking in order to 

seek objective opinion about the questions whether it is easier to understand, leading 

questions, avoid bias or to avoid any potential ambiguity. In this study I it is important 

to examine the ‘trustworthiness’ to ensure the quality studies. These criteria have been 

proposed for evaluating the “trustworthiness”, cited by (Lincoln & Guba, 1985) 

credibility, confirmability, transferability and dependability. Hence, there are certain 

biases and errors that can influence research reliability. 

 

3.7 Ethical Consideration 

The proposal for this research study and informed consent were submitted to the 

appropriate institutional review responsible for the protections of human subjects 

involved. The approval application was made through online via email to the 

department. Then the ethical clearance was obtained from the company director, to 

seek for approval to conduct research study. Each of the participant had been brief 

regarding the purpose of the study and the process involved. The participant was 

allowed to withdraw from the interview session at any time if they feel inappropriate 

to them. An inform consent been sign accordingly prior to interview session. 

 

3.8 Data analysis 

For data analysis, the researcher will use transcriptions of the interviewed and field 

notes as the sources. The researcher will be selected from the transcription of 

verbalism word for analyzing data and all the information from the interpretation will 

be identified. Using computer aided to help carry out the data analysis. 

 

Study II 

3.9 Research Design 

Study II designed to answer research question number 4 to determines significant 

relationship of all the elements of TPB in context of success factors among social 

media entrepreneur as  well as additional variable of technology that influence 

entrepreneur’s intention. In nature, the collection of data in study II is known as 

quantitative approach, the survey instrument developed needs to go with some process 

in order to conduct the survey 

 

The hypothesis is as follows: 
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H1 There is a significant relationship and positive impact on the attitude and 

intention of social media entrepreneur 

H2 There is a significant relationship and positive impact on the subjective 

norm and intention of social media entrepreneur 

H3 There is a significant relationship and positive impact on the attitude and 

perceived behavioral control 

H4 There is a significant relationship and positive impact on the perceived 

behavioral control and intention of social media entrepreneur 

H5 There is significant influence of technology and social media entrepreneur’s 

intention  

 

Behavior 

Intention 

Attitude 

Subjective 

Norm 

Perceived 

Bahavioral 

Control 
Item 10 

Technology 

Item 1 

Item 9 

Item 6 

Item 7 

Item 8 

Item 5 

Item 4 

Item 3 

Item 2 

Figure 2 : The Proposed Model 
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3.10 Validity and Reliability of Questionnaire 

Validity and reliability is important to ensure the quality of the questionnaire. Roughly explained 

that validity is used in quantitative data, to extent which concept is inaccurately measured from 

the research questionnaire with the real world (Heale, R., & Twycross, A., 2015). Secondly is 

reliability are contributing to validity that measure the accuracy of the questionnaire, to see 

whether the questionnaire reflects consistency and repeatability. (Maree, J.G. & Fraser, W.J., 

2004) are questioned on the test of participant under the same conditions, how far it will show 

the same results. This could help the researcher by making the comparison, the more errors 

found in an assessment the greater its unreliability (Scherman, V., 2011).  

 

3.11 Exploratory Factor Analysis (EFA) 

Exploratory Factor Analysis (EFA) is statistical evidence of validity and is able to identify 

inappropriate items and removes them to improve the reliability scale (Yu, T., & Richardson, J. 

C., 2015). Besides, this statistical method also identifies construct dimensions by examining the 

relationship of each factor or item (Netemeyer, Bearden, & Sharma, 2003). Therefore, the 

construction of a new instrument in this study all 44 items it is important EFA to be done at early 

stages. A Kaiser-Meyer-Olkin (KMO) test used to measure the common factors among variable 

and conduct Bartlett’s test to verify whether the correlation matrix is suitable for factor analysis 

(Zulkepli, M., 2017). If the result Sphericity Bartlett test revealed are significant and KMO test 

value of sample adequacy is reached larger than 0.50 indicate that factor-ability in data does 

exist.The purpose of these two tests is to measure the adequacy of sampling to determine the 

functionality of a matrix or data set as a whole (Richard A.J & Dean W.W, 2002).  

 

3.12  Structural Equation Modelling (SEM) 

Since that TPB contain of chain mediating casual variables, structural equation modelling (SEM)  

is appropriate statistical tool to identify the structural relationship between construct. There are 

two parts in SEM analysis, measurement model are showing the effect of latent variables and 

structural model is showing the relationship between of latent variables. However, reflective and 

formative known as part in latent variables. Reflective when causal action is flow from the latent 

variables to the indicators (Edwards & Bagozzi, 2000).  In this research, cause action flow is 

from independent variables (attitude, subjective norms, PBC and technology) to the indicator 
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behavior (intention).  While formative is when the causal action flow is from  indicator to the 

composite variables. 

 

3.13 Multiple Linear Regression (MLR) Analysis 

Multiple linear regression (MLR) is statistical techniques can be called as multiple regression, it 

attempt to use more explanatory variables to predict the outcome of a response variable (Hayes, 

A., 2021) . The MLR is use to access the influence of attitude, subjective norms, PBC and 

technology as independent variables on the intention as dependent variable. Socio demographic 

of the respondents will be as dichotomous variable. The p-value <0.05 test the each null 

hypothesis, if it low than <0.05 it is meaning to reject the null hypothesis (Ramsay, C. R. et al., 

2010). This is likely to be that the predictors has meaningful addition to the model. 

 

3.14 Development of prototype 

All the element needed implement in prototype that show the success factors of entrepreneur 

social media in maintaining their business during COVID-19 crisis. Application for entrepreneur 

was designed can use by android user to address the research question number 5; How the 

prototype/guideline can be develop to show the success factors of entrepreneur social media in 

maintaining their business during COVID-19 crisis, the application developed within the 

theoretical framework. 

  

3.14.1 Roles of development 

Designing the application user-interface, system technical and content development, the 

developer consider to the needs of stakeholders and employees The application is built based on 

the content of the existing application, whose design restricts the development of the application. 

This study was able to develop an adequate prototype for the purpose of use of all entrepreneurs. 

 

3.15 Evaluation and testing 

The prototype were testing by the entrepreneurs to give their feedback about certain features in 

application, it can help to showing the strengths and weakness of the innovation during the 

developing stage. 5 participants is enough for usability test and reach the best cost ratio if researcher 

have clear ideas on what to be test (Nielsen, J., 2012). In this phase appropriate method is needed, the 
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most suitable method is quantitative method. A cross-sectional on-line survey was developed and will 

electronically distribute by email or ‘Whatsapp’. The questions developed refer from the best survey 

design related with technology advancement in social media use, the questions will pretesting before 

distribute to participants in order to ensure the questionnaire was concise, clear and understandable  

 

4. Research Contribution/ Significance 

The significance of this research is twofold enriched social media entrepreneur by providing new 

perspective of using social media strategy which encourage competency among entrepreneurs 

today facing COVID-19 crisis and provide a prototype that probably a lifesaver to social media 

entrepreneur. The unique of Study I would give new insight to the most widely applied theory by 

supporting the insertion of other variable into TPB model. 

1) To identify the requirements of the elements in theory of planned behaviour (TPB) and  their 

relationship in the context of success factors entrepreneur- Instead of finding the 

requirements needs in TPB in context of success factors social media entrepreneur, this 

research highlight incorporate or additional a different element in existing elements (attitude, 

subjective norm, perceive behavioral control) of TPB such ‘technology’ that believed could 

influenced entrepreneur’s intention to survive and success during COVID-19 crisis, the 

additional of variables is become pioneer to the theory. Besides, it is suggested by Ajzen 

(1991) to explore the including of factors that influence the relationship between both 

individual behaviour and intention. 

2) To model the elements needed and implement it in prototype/guidelines of implementation 

in current social media and design a model of success factors Malaysian entrepreneur in 

maintaining business during MCO COVID-19- The practical significance of this research 

could gives benefits to both learning institution and business practitioners can take part 

focusing on bridging the gap between the literature integrating the TPB and the adoption of 

technology to develop their capabilities in a relevant way and show opportunities to innovate 

using this comprehensive prototype for business purpose. 

3) To validate the model by evaluating the  prototype- this research could providing realistic 

and contribution to a professional development. 
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5. Gantt Chart of Research Activities with Milestones  
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